MAPFSI Business Barometer

3rd Quarter Sales Lower Than Expected According to MAFSI Business Barometer;
4th Quarter Forecasts 1.7% Increase
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ATLANTA— (November 5, 2002) According to results from the third quarter
MAFSI Business Barometer, MAFSI reps from across the U.S. and Canada forecast
a 1.7% increase in overall sales for fourth quarter 2002, compared to overall sales

the same time last year.

This is slighly less optomistic compared to a 2.0% increase forecasted for second
quarter and 1.9% increase forecasted for third quarter 2002. Actual third quarter
overall sales, however, were lower than predicted, but still saw growth at 0.7%

compared to third quarter 2001.

The MAFSI Business Barometer for third quarter revealed sales on equipment,
supply, tabletop and furniture increased 1.2%, 0.6%, 0.9% and 0.1% respectively
compared to third quarter 2001.

Overall, sales for much of the U.S. and Canada showed a small increase for third
quarter, though the West was barely positive at 0.1% and the Midwest, which had

been negative the past two quarters, was again down at —1.5% [0
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